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BROADBAND

31.7% Peninsular: 96%

: _ TELEVISION
(per 100 households) 4

Sabah & Sarawak :
88.4%

CELLULAR PHONE

106.2%
(per 100 population)

FIXED LINE
Peninsular: 94.9%
44.0%

(per 100 households) Sabah & Sarawak :

88.1%
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See www.skmm.gov.my/what we do/licensing
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Penetration by 2010
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LEGEND:
Industrial Areas © 3G Coverage (up to 3.6Mbps)

(>10Mbps) [Covering 73% of population]

@ Main Cities/Towns

O WIMAX (400Kbps — 10Mbps)
[Covering 33% of population]

@ ADSL Exchanges (384Kbps — 4 Mbps)
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